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earned patent term adjustment. See 37 CFR 1.704(b). 

Status 

1)K Responsive to communication(s) filed on 29 November 2004 . 
2a)D This action is FINAL. 2b)[3 This action is non-final. 

3) D Since this application is in condition for allowance except for formal matters, prosecution as to the merits is 

closed in accordance with the practice under Ex parte Quayle, 1935 CD. 11, 453 O.G. 213. 
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Replacement drawing sheet(s) including the correction is required if the drawing(s) is objected to. See 37 CFR 1.121(d). 
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DETAILED ACTION 

1 . This action is responsive to the paper(s) filed 1 1/29/04. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

3. Claims 1-4, 7-40 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Dukash et al (WO 01/45065) in view of Lutterbach et al (US5510828) and 
Giraud (US5966696). 

4. Regarding claims 1-4, 10. 1 1 f 17, 25-28, 33-40, Dukash et al (WO 01/45065). 
Dukash et al teaches distributed, electronic billboards which receive content from a 
central controller. Dukash et al teaches computer-based client software (taken to be 
regional service centers) which are connected to a central control system 
(ecommerce site) by a network 348 (the Internet) [pg 49], Advertisers upload their 
advertisements and scheduling/timing criteria to the central control which downloads the 
content and control information to the appropriate billboard. Each of the distributed 
billboards are controlled by control circuitry which are taken to be regional control 
centers which operate the remote electronic billboard (poster) where the ads are 
displayed at the appropriate time(s). The posters display the digital ads according to 
the scheduling information. Regarding applicant's "stationary" language, Dukash et al 
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teaches that some of the displays are mounted on vehicles, indicating that some may 
be mounted in/on other objects [pg 7 paragraph. 3, page 8 paragraph 4], Further, the 
billboards that are mounted on the vehicles can be considered to be stationary at least 
when stuck in traffic, when at stoplights and when parked. More importantly, Lutterbach 
et al teaches remote, stationary billboards which display electronic advertising [fig 1, col 
3 lines 43-55] as well as the concept of portable, vehicle-mounted electronic billboards 
that can display content while driving, or can display content when parked and deployed 
as a stationary billboard for particular events [col 3 lines 10-23]. It would have been 
obvious to one of ordinary skill at the time of the invention to have operated the 
billboards of Dukash et al as portable, but stationary event billboards which can be 
location-sensitive as taught by Dukash et al, This would enable such dynamic 
advertising for various events such as sporting events, weekend festivals or summer- 
long carnivals. Various advertisers can request their advertising with various schedules 
and various requested locations, resulting in potential conflicts; the system's automated 
system which provides an optimization scheme [10:1 1-18] to satisfy ad requirements is 
taken to inherently provide a determining, booking, affirming and confirmation system 
which enables these different requested ad schedules to co-exist. Regarding the 
monitoring/feedback, Dukash et al's visual monitoring of the billboard environment 
[page 9] appears to be for purposes of documenting the presence of crowds in an effort 
to best select ads according to crowds that are present or are expected to be present. 
There is no specific mention of capturing viewers responses to the displayed ads and 
sending this information to the host. Giraud also teaches remotely networked, 
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dynamically displayed billboards. Giraud teaches that sensors (optical sensors or 
cameras) can be provided at the billboards in order to determine who is nearby and 
whether they are facing the billboard [col 6 lines 1-24]. More importantly, Giraud 
teaches delivery of the information to the host for analysis and further that the images 
from the cameras may be used to analyze patterns related to the viewer which are 
"indicative of his/her attractiveness to the system." It would have been obvious to one 
of ordinary skill at the time of the invention to have provided such camera-based 
images/video to the host of Dukash et al in order to determine how attracted the viewers 
are to the advertising and therefore its effectiveness. It would have been obvious to one 
of ordinary skill at the time of the invention to have provided such sensed viewer 
images/video (feedback) in real time in order to get instant measurements of the ad's 
effectiveness. The size of the ads are inherently defined by the content of the ads. 
Text ads have a size as defined by the number of words; a 5 word ad can be described 
as being a 5-word size ad. Dukash et al teaches real time ads on page 12. 

Regarding claims 16, 20, Dukash et al teaches providing an ad identifier for each 
ad on page 36. 

Regarding claims 7-9, Official Notice is taken that it is well known to base the 
timing of ads based on the type of product. It would have been obvious to one of 
ordinary skill at the time of the invention to have suggested/requested that ads for 
children's products/services be displayed during the day on weekends when the 
children are not in school, for example so that the timing of the ad display is more 
effective. Further, applicant states in the "Description of Related Arts" the obviousness 
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of effective time periods (kids not in school) to display children's advertising. The 
system of Dukash et al enables a suggested/categorized schedule to be provided to the 
central control system which results in the ads being shown by the regional control 
centers which provide the control circuitry to drive the dynamic displays. (It does not 
appear that applicant is positively claiming any suggestion step, but rather only a 
"providing" step.) 

Regarding claims 12-15, Official Notice is taken that it is well known for 
businesses to create their own advertisements or to outsource such creative work. It 
would have been obvious to one of ordinary skill at the time of the invention to have 
provided ad-creation services so that the business desiring advertising does not have to 
design the creative ads themselves. 

Regarding claims 18, 19, 21 , it would have been obvious to one of ordinary skill 
at the time of the invention to have stored the received orders for advertising in a 
database so that the orders can be logged and processed. It is well known and would 
have been obvious to one of ordinary skill at the time of the invention to have created 
order identifiers with each order so that the orders can be carried out, managed and 
billed for in a computerized fashion. 

Regarding claims 22-24, the requested ad content inherently includes a selected 
language - the language selected by the requestor. 

Regarding claim 29-32, Dukash et al teaches plural ads to be shown in one 
location [fig 49]. This is taken as a teaching to share the billboard display space, 
however, it would have been obvious to one of ordinary skill at the time of the invention 
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to have displayed two different ads on the same screen so that more ads can be shown 
at once, creating more ad revenue. 

5. Claims 5, 6 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Dukash et al in view of Lutterbach et al and Giraud, further in view of Rakavy et al 
(US6317789). Rakavy et al teaches automated translation of advertising content into 
other languages. It would have been obvious to one of ordinary skill at the time of the 
invention to have provided such a feature with that of Dukash et al so that ad content 
can be displayed in different languages, increasing the effectiveness of the ads in areas 
where different languages are spoken. 

Response to Arguments 

Applicant argues that Dukash et al does not teach a stationary poster. As stated 
above, the billboards of Dukash et al are taken to be stationary at least when stuck in 
traffic, when at stoplights and when parked. Further, examiner has included a teaching 
reference that provides motivation to provide traveling billboards that can be parked, 
deployed to display ads in a stationary manner in order to advertise at traveling, but 
extended duration events. 

Applicant argues that Dukash et al fails to teach the monitoring and feedback of 
the ad viewers. Examiner has modified the rejection to include Giraud which teaches 
such claimed features. 
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Applicant argues that Dukash et al fails to provide a regional service center, 
regional control center and the associated functionalities claimed. However, Dukash et 
al is believed to meet such claimed limitations as previously stated in the action. 
Applicant merely states the belief that the features are not provided in the applied art, 
yet does not address examiner's statements regarding how the claimed features are 
provided as interpreted by the examiner. 

Applicant argues that the instant invention provides unexpected results. 
Applicant lists reasoning which are taken to be more characteristics of the system. 
Nonetheless, the rejection set forth is believed to possess such stated characteristics 
and could provide the results argued. 

Conclusion 

The examiner will have a new telephone number (571-272-6716) effective April 
14, 2005. The examiner's old telephone number (703-308-3402) will remain active until 
June 14, 2005. Similarly, the telephone number for the examiner's supervisor (Eric 
Stamber) will change from 703-305-8469 to 571-272-6724. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Jeffrey D. Carlson whose telephone number is 703-308- 
3402. The examiner can normally be reached on Mon-Fri 8:30-6p, (off on alternate 
Fridays). 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on 703-305-8469. The fax phone number for 
the organization where this application or proceeding is assigned is 703-872-9306. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

Jeffrey D. Carlson 
Primary Examiner 
Art Unit 3622 

jdc 




